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This presentation will address:
• The role of the print (written), broadcast (spoken)
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and digital (a cross over of the two) media
• Highlight some of the issues that relate to

information provision by the media

The responsibility of the media in disseminating
information on reproductive and sexual health

• Provide views from clinicians, health professionals

and journalists about media provided information

Toni Belfield
Specialist in sexual health information

• The media is a generic term used to describe

media outlets such as newspapers, magazines,
radio, TV and now the web
• Digital media includes – Facebook, Twitter,
YouTube, blogs, podcasts and other digital
platforms

• Provide some practical tips about working with

journalists

‘How well we communicate is determined not by how
well we say things, but how we are understood.’
Andrew Grove, co-founder of Intel
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The principles of good journalism;	
  

 With a direct interest

• Accuracy

 Those who take some interest

• Fairness

 Those who have a passive interest, but do not go

• Objectivity

out of their way to learn more
 Those who are not interested – the greater

majority

A	
   $5	
   million	
   dollar	
   campaign	
   wouldn't	
   have	
   made	
   women	
   pay	
   a8en9on	
  
to	
   their	
   chances	
   of	
   gene9cally	
   transmi8ed	
   cancer	
   and	
   the	
   beneﬁts	
   of	
  
preventa9ve	
  mastectomy	
  the	
  way	
  Angelina's	
  announcement	
  did.	
  
Jezebel.com	
  	
  14th	
  May	
  2013	
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Birth control for men breakthrough
Researchers find a small molecule that inhibits
sperm production, although male
contraceptive pill is still years away
By Peter Russell
WebMD UK Health News
17th August 2012

Telegraph.co.uk
Friday 15 March 2013

New query over HRT link to breast cancer
There is no clear evidence that declining use of HRT has led to falls in
breast cancer, according to researchers who question the link between the two.

‘Why do studies keep being done badly when
the methodological flaws have been so well
established?’
Samuel Shapiro. Journal of Family Planning
and Reproductive Health Care, 2013.
The debate about HRT and breast cancer rages on, more than a decade after key studies linking the
two were published. Photo: CORBIS
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‘There is a need to learn what we can from previous
trials and clarify the limitations …. that optimising the
lives of millions of women going through the
menopause should be our priority.’

Question 1.
What in your opinion is the role of the media (print,
broadcast, social) in disseminating information on
reproductive and sexual health?

Nick Panay. Journal of Family Planning and
Reproductive Health Care, 2013.

Media Traps
Question 2.
How well do you think journalists provide information
on reproductive and sexual health?

• Generalisation

Question 3.

• Simplification
• Dramatisation - emotionalising a story
• Celebritisation - focussing on celebrity, not real

people
- focussing on those who seem
helpless
• Pessimism
- making the news worse than it is
• Over optimism - creating happy endings where there
are none

What role do you think clinicians/health
professionals have in supporting journalists in
providing good information?

• Victimisation
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Question 4.
What do clinicians/health professionals need in
order to work more effectively with journalists?

Question 5.
How would you like to see improved collaboration
between clinicians, health professionals and
journalists?

Question 6.
How do you think journalists can provide good
information where there is conflict and disagreement.
For example;
•2nd/3rd generation COCs and VTE
•Risks/benefits of HRT

Some responses from the heart!
Question 7
How do you think reproductive/sexual health
professionals should publicly handle areas of
disagreement effectively?

•‘Balance and honesty…. Nothing is less influential

than bias and lies.’
•‘Some professionals are mouthpieces for pharma
with no filter and some plough their own, noisy furrow
regardless of the evidence available.’
•‘Understand that uncertainty is a certainty.’
•‘Keep to the science, remove personal discussions
that devalue another opinion.’

Working with the media – helpful hints
•The media needs you as much as you need them
•You know more about the subject than they ever will
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Get to know your local media
•Become familiar with local papers, free sheets, radio,

TV
•Arrange media training
•Learn to use social media – recognise both its uses
and its disadvantages

Build up relationships with journalists that cover your
specialty
Find out –
•Who they are
•What their names are and contact details
•What they write/talk about
•What deadlines they work to
•Whether they take articles

Basic elements of news
Making the news – making it newsworthy

•What has happened?

•News is exciting, something topical, different or new

•Where did it happen?

•Information that is worthy is usually dull!

•When did it happen?

•Rumour is not news – always check it out

•Who is involved?
•How did it happen?
•Why did it happen?
•What does it mean?
•Who is it relevant to?
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Working with journalists – the rules
•A good interview demands good preparation
•Always ‘check out’ the facts of a situation
•Be prepared to answer media enquiries
•Journalists always want information fast
•Know what you want to say and work within your competence

and knowledge base
•If you don’t know – don’t comment. Signpost to someone
who can
•Develop three main points that are simple and clear that you
want to get across
•Use appropriate, understandable and accessible language.
Explain acronyms.

Remember
Assume everything you say will be reported – there
is no such thing as an ‘off the record conversation’.
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